2020 FPRA Capital Chapter Image Awards Call for Entries
Entries due by 6 p.m. on Wednesday, March 11 at fpraimage.org/capital
ABOUT THE LOCAL IMAGE AWARDS
The Local Image Awards competition is conducted annually by the Capital Chapter of
the Florida Public Relations Association to recognize outstanding public relations
programs in Florida. The competition is open to both FPRA members and non-members
alike. By recognizing the very best examples of innovation, planning and design, the
Image Awards encourage and enhance public relations professionalism in the
communities we serve.
A benefit of participating on the local level is the feedback and insight gained for those
who wish to enter FPRA’s statewide Golden Image Awards, a highly regarded standard
of public relations excellence in Florida. Both competitions include four divisions: Public
Relations Programs, Printed Tools of Public Relations, Digital Tools of Public Relations
and Student Projects in Public Relations. To qualify for judging, an entry must
incorporate sound public relations research and planning. Entries also must meet the
highest standard of production, execution, and evaluation of results and budget.
The 2020 Capital Chapter Image Award ceremony will be the evening of Thursday, April
23, at Bricks & Brass, 316 West Tennessee Street. Information about the Capital
Chapter event is online here. The statewide Golden Image Awards will be presented at
FPRA Annual Conference, August 2-5 in Orlando.
IMPORTANT CHANGES – READ THIS!
FPRA has recently revamped its Image and Golden Image judge scoring process to
provide more specificity. The new judging instrument requires specific criteria be met to
earn an increasing level of points.
Because additional information is being requested of entrants, the one-inch margin rule
is changing to a .75 margin and the double-spacing requirement has changed to 1.5
spacing. These changes will provide entrants with the additional space needed to cover
the new criteria outlined on the FPRA website and in the rubric.
New requirements include the following:
•
•

Goals are asked to be identified.
Strategies and tactics should be provided.

•
•
•
•
•

Audience identification should address psychographic (values, habits, interests,
hobbies, etc.) and demographic (age, race, ethnicity, income, marital status, etc.)
information.
Communication channels used to reach target audience should be included.
Sequencing of events (or timeline) addressed within implementation section.
Assigned responsibilities for plan execution should be addressed within
implementation phase.
Inclusion of communication messages used to reach identified target audiences.

For specifics related to these new judging metrics, please read the judging rubric.
AWARDS PRESENTED
Click here for the list of divisions and categories.
Award of Distinction
Presented to all entries that meet the standards of excellence set by a panel of judges
Image Award
May be presented to the top-scoring entry in each category if the entry meets
predetermined criteria of excellence set by the judges
Judges’ Award
Special award presented by judges for entries that achieve maximum results while
using a minimum amount of money
Grand Image Award
Presented to the best Image Award-winning entry in Divisions B, C and D
Grand All Image Award
Presented to the best Image Award-winning entry in Division A
FORMAT & JUDGING CRITERIA
Entries are judged by qualified FPRA members from outside the Capital Chapter.
Judges must be Accredited in Public Relations (APR) and must have previously won an
award in the Image Award or Golden Image Award competition. Judges first read and
evaluate the summary that accompanies the entry. Seventy percent of the scoring is
based on the summary, which sets out the reason/need for the creation of the public
relations program or tool, how the program or tool was implemented, and the results.
The judges then review the support materials for professionalism, innovation and design
to score the remaining 30 percent of the entry.
All Image entries must be submitted via FPRA’s online Image Awards platform to be
considered as an official Image Award entry. Through this platform, judges will score
entries by answering a series of questions that correspond with the provided rubric.
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Based on their answers, the system will assign a score to each section being answered.
These scores and award assignments, based on the judge’s answers, will
then be provided to the judging teams to review and verify.
The judging method allows the judges to concentrate on the following criteria required in
each two-page summary. For breakdown of what makes a poor vs. good vs.
outstanding entry, please read the judging process rubric.
TWO-PAGE SUMMARY
The first PDF, titled with the name of the entry, division, category and the word “Entry,”
will be the two-page summary.
• The summary must address each of the following: Research/Situation Analysis,
Planning, Implementation, Evaluation and Budget.
• The summary cannot exceed two typewritten pages.
• Summary must be created in Word using Times New Roman font. Type size
must be a minimum of ten-point.
• NEW in 2020: One and a half-spaced (1.5) lines (previously double-spaced),
with a .75 margin (previously was a one-inch margin) around the summary.
Research/Situation Analysis (10 points) - Research is the formal and/or informal
gathering of information to understand a situation, check assumptions and perceptions,
define the problem and publics and determine the appropriate course of action.
•
•

Defining the Problem (5 pts.)
Employed Research Methods (5 pts.)

Planning (20 points) - Among the planning elements are audience identification and
setting goals and objectives based on research findings. Objectives should be specific,
measurable, achievable, relevant and time specific. The stated goals and objectives
should address the identified problem or issue. The planning section should distinguish
goals, objectives, strategies and tactics. In addition, the program’s/project’s goal(s)
should align with organizational mission and goals.
•
•
•
•

Goal-Directed Strategic Thinking (5 pts.)
S.M.A.R.T. Objectives Provided (5 pts.)
Strategies & Tactics Distinguished (5 pts.)
Audience Identification (5 pts.)

Implementation (15 points) - The implementation section outlines the action and
communication employed for achieving the stated goal(s) and objectives. How and
when the plan’s key message(s) were communicated should be addressed. These
message(s) should work to motivate the receiver’s (identified target audience) interest,
as determined by research, and cause a response (goal directed). Within this section,
judges should be given enough information to understand the sequence of events
(timeline) and assigned responsibilities for plan execution.
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•
•
•

Sequence of Events/Timeline (5 pts.)
Effectiveness of Plan Messaging (5 pts.)
Program/Plan Creativity (5 pts.)

Evaluation (10 points) - The evaluation section determines if goals and objectives of
the entrant’s program or project were met and the extent to which the results or
outcomes of the program/project have been accomplished. This section is meant to
answer the question “How well did the entrant do?”
•
•

Objectives Met (5 pts.)
Goals Met (5 pts.)

Budget (15 points) - To properly assess an award-winning program, all costs
associated with the project/entry must be identified, either in dollar figures or the
percentage/ratio of cost to the department’s or organization’s overall budget. This
includes staff time and in-kind contributions, if applicable. The primary purpose for
budget documentation, is to demonstrate why the submitted program/project equates to
a worthwhile investment.
•
•

Budget Documentation (5 pts.)
Budget Justification (10 pts.)

SUPPORT MATERIAL
Support Material (30 points) - The second PDF, titled with name of entry, division,
category and the word “Support,” contains materials that support or substantiate
information provided in the summary.
This section should contain the materials that support or substantiate information
provided in the two-page summary. An effective support material section works to
quickly summarize the program/project entry for the reviewing judges.
•
•
•
•
•

The first page of the support material PDF should be a table of contents page
indicating information about the files contained within.
News clippings, photos, publications and copies of materials used in the
implementation of the program/tool are pertinent.
Photographs may be incorporated into the “Support” PDF to represent support
materials not available electronically.
Examples of audio-visual materials and video coverage may be submitted
separately to support any entry in the Public Relations Programs division.
Entries in the Audio/Visual/Online Division should be submitted as electronic files
titled with the entry name, division and category.

ORGANIZATIONAL OVERVIEW
In this document, briefly list company background and PR staff size to better acquaint
the judges with the submitting organization.
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50-WORD SUMMARY ATTACHMENT
A 50-word summary of the entry must accompany your submission. Information
provided in this document will be used when announcing winning entries.
IMAGE ATTACHMENT
The final attachment needed to submit your entry is a JPG image representing your
entry. This will be used in addition to your 50-word summary in the event your entry
wins an award.
RULES FOR ENTRY
1. Entries must be submitted in the most appropriate division and category.
2. Entries for the same project may not be entered in more than one category in the
same year; however, pieces from an entry may be entered into other categories.
Entries that win Image Awards may not be re-entered in subsequent years
unless there has been substantial change in the entry.
3. Some part of the entry must have taken place between January 1, 2019 and
March 1, 2020.
4. Entries must be submitted electronically in five separate files (Two-Page
Summary PDF, Support Material PDF, Organizational Overview PDF, 50-Word
Summary PDF, and one JPG). The titles of all files should include the name of
the entry, division and category.
PAYMENT
Payment for the entry fees can be submitted online or by check.
Division A, B or C
FPRA Member - $45 for single entry; $40 each for multiple entries
Non-member - $55 for single entry; $50 each for multiple entries
Division D (Students Only)
Student FPRA Member - $25 for single entry; $20 each for multiple entries
Student Non-member - $35 for single entry; $30 each for multiple entries
DISCLAIMERS
• The judges reserve the right to reclassify entries if deemed necessary.
• Entries that do not follow all of the Rules for Entry may be disqualified.
• No part of the entry may be submitted after the deadline.
• Fees for disqualified entries will not be refunded.
QUESTIONS?
For more information, contact Chapter President-Elect Drew Piers, APR, at
drew@sachsmedia.org or (850) 222-1996.
5

