
2023 LOCAL IMAGE AWARDS 
VIRTUAL WORKSHOP

Presented by the Capital Chapter- FPRA
Hosted by

Director of Awards & Recognition Valencia L. Scott
&

Immediate Past President Zoe Linafelt, APR 



ABOUT THE IMAGE AWARDS

The FPRA Local Image Awards competition is the precursor to the Golden 
Image Awards, a standard of public relations excellence in Florida.

The Local Image Awards also gives entrants insights for entering their work, if 
they so choose, into the statewide Golden Image Awards competition.

Both award competitions include four divisions: 

● Public Relations Programs
● Collateral of Public Relations
● Digital Tools of Public Relations 
● Student Projects in Public Relations

Each division includes multiple categories.



ABOUT THE IMAGE AWARDS
AWARDS PRESENTED

Judges’ Award
May be presented by judges to entries that achieve outstanding return on investment. More than one may be presented in each 

category.

Award of Distinction
May be presented to entries that meet the criteria of excellence set by the judges. More than one may be presented in each 

category.

Image Award
May be presented to the top-scoring entry in each category if the entry rises to a level of excellence set by the judges. Only one 

Image Award is presented in each category.

Grand Image Award
May be presented to the best Image Award-winning entry in Divisions B and C. Only one Grand Image Award is 

presented in each division.

Grand All Image Award
Presented to the best Image Award-winning entry from Division A. 



MARK YOUR 
CALENDARS

Call for Entries Launch

Wednesday, January 25 

Image Information Session & Workshop

Wednesday, February 1

Image Entry Cram Session
Friday, March 3

Local Image Submission 

Deadline
Monday, March 6 

Local Image Award Celebration
Thursday, April 27

Golden Image Award Celebration
Tuesday, August 8



HOW TO BUILD AN 
AWARD-WINNING ENTRY



Step #1: 
Identify the Right Project



Step #1: Identify the Right Project

● Some part of your project took place between Jan. 
1, 2022 and March 1, 2023

● It can be a campaign, one-off project or collateral

● Find a project with a start and end date to best 
measure results



Step #2: 
Review Your Materials



Step #2: Review Your Materials

Do you have access to your original goals, plans and results?

You will need to show back-up for your project in your Support 
Materials, calculate ROI and accurately measure your results



Step #3: 
Identify Your Division



Step #3: Identify Your Division

● Identify your entry Division and Category

● Every project is unique! If you have trouble identifying your 
Division, ask your Image Director

● View past Image Award winners at FPRAImage.org 



Division A
Public Relations Programs – A public relations program is defined as a broad-based 
communications endeavor using two or more public relations tools.

Division B
Collateral of Public Relations – Public relations collateral is any material, printed or digital, 
used for a public relations purpose, either standing alone or as part of a public relations 
program. It includes written and electronic material and specialty items. In the case of 
regularly produced printed, or digitally printed materials, such as newsletters or magazines, 
one to three issues should be included in the support material.

Division C
Digital Tools of Public Relations – This division includes any online, audio or audio/visual 
presentation or program that serves a public relations objective. Audio, video or electronic 
presentations should be submitted with a copy of the script or storyboard, if available.

Division D
Student Projects in Public Relations



Step #4:  
Lay The Groundwork



Step #4: Lay The Groundwork

● Find the Fill-in-the-Blank worksheet 
in your digital entry kit or at 
FPRAImage.org

● Download the Judges Rubric 

● Follow the worksheet exactly based 
on the ‘outstanding’ grades in the 
Judges Rubric



Strategy:
The approach or general plan for the program, designed to achieve an objective

Tactic: 
The actual events, media, methods used to implement the strategy

Strategies vs Tactics



Objective:
To increase brand awareness through a variety of KPIs including: Adding 500 new subscribers to the 
email list, increasing website traffic by at least 50%, generating at least 100 million ad impressions 
throughout the duration of the six-month campaign and earning at least 300 million impressions 
from national media coverage.

Strategies:
Increase awareness of the brand through a strategic, integrated paid media and earned media 
campaign to a highly-targeted audience.

Tactics:
Utilize paid social media, display ads, retargeting ads, organic social media and media outreach.

Example



Judging Criteria



Step #5: Build!
● After you complete your Fill-in-

the-Blank Worksheet, it’s time to 
build your 2-page summary

● Then, create your Support 
Materials

○ Hint: It’s helpful to save your 
support materials as you 
work through your 
Worksheet. 

○ Support items you may need: 
Original campaign/project 
goals, media lists, 
budget/hours, wrap reports, 
etc.



Step #6: Find a Proofreader

● Send your 2-page summary (and support materials if it’s ready!) to an 
APR, a past Image Award winner, or to your Image Director for review.

● Remember: Any feedback you get is to help bring you one step closer to 
an award! 



3 Important Insights
Image Judges Want You 

To Know



#1: Review the 
Judges Rubric 
Before AND After 
Building Your Entry



#2: Double Check 
Your Formatting

● Your 2-page summary is no 
more than TWO pages

● Times New Roman 10 pt. font
● Line spacing: 1.5
● .75 inch margins

*Entries that do not meet formatting 
requirements are automatically 
disqualified.



#3: Think Beyond 
Summary & 

Support

● 2 Page Summary
● Support Materials
● 50-Word Summary
● Organizational Overview
● Visual Representation

*Keep in mind: Your visual representation 
will be displayed at the awards 
ceremony, so make sure it’s exactly how 
you want to be represented



Helpful Resources



FPRAImage.org

● View Divisions and Categories
● Prior Image Award Examples
● Fill in the Blank Worksheet
● Research in Real Life
● Submissions Tutorial
● Judging Criteria



Next Steps

● Identify your project
● Get familiar with FPRAImage.org 
● Watch your inbox for your digital entry kit
● Start working on your Fill-in-the-Blank 

Worksheet
● The next Image workshop will be in February. 

Until then, contact your Image Director with any 
questions! 



Questions



Thank You & Good Luck!

Director of Awards & Recognition
Valencia L. Scott

image@fpra-capital.org
305-336-2049

mailto:image@fpra-capital.org

	Slide 1:  2023 LOCAL IMAGE AWARDS VIRTUAL WORKSHOP
	Slide 2: ABOUT THE IMAGE AWARDS
	Slide 3: ABOUT THE IMAGE AWARDS
	Slide 4: MARK YOUR CALENDARS
	Slide 5: HOW TO BUILD AN  AWARD-WINNING ENTRY
	Slide 6
	Slide 7: Step #1: Identify the Right Project
	Slide 8
	Slide 9: Step #2: Review Your Materials
	Slide 10
	Slide 11: Step #3: Identify Your Division
	Slide 12
	Slide 13
	Slide 14: Step #4: Lay The Groundwork
	Slide 15: Strategies vs Tactics
	Slide 16: Example
	Slide 17: Judging Criteria
	Slide 18: Step #5: Build!
	Slide 19: Step #6: Find a Proofreader
	Slide 20
	Slide 21: #1: Review the Judges Rubric Before AND After Building Your Entry
	Slide 22: #2: Double Check Your Formatting
	Slide 23: #3: Think Beyond Summary & Support
	Slide 24
	Slide 25
	Slide 26: Next Steps
	Slide 27
	Slide 28

